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You are a member of your school’s English club. For your class presentation on

community life, you found the following article and are preparing your slides.

The Power of Third Places
by Dr. Elena Marsh

Think about where you spend most of your day. For nearly all of us, ordinary daily
life moves back and forth between just two main locations: the familiar home where
we sleep and rest, and the school or workplace where we study, work, and earn the
living that keeps us going from week to week. These places are essential, but they
are not the only ones that shape who we become. Sociologists use the term “third
places” to describe the spaces in between — cafés, libraries, parks, barbershops,
and small local shops. A third place is not where we sleep or earn money; it is simply

where we gather, talk, and come to feel that we belong.



The idea was made popularin 1989 by Ray Oldenburg, an American sociologist who
studied how communities work. He argued that a healthy community needs
somewhere informal, where people can meet without a fixed purpose, schedule, or
agenda. In such a place you can stay for five minutes or for three hours, and no one
will ask why. Conversation, not productivity, is the main activity, and a newcomer is

welcomed almost as easily as a regular.

What exactly makes a space a true third place? Researchers point to several shared
features. First, it must be easy to reach and either free or very nearly free to enter.
Second, the mood should feel light and playful rather than formal and serious.
Third, and most importantly, the same faces should appear again and again, so that
strangers slowly turn into familiar acquaintances. A simple bench where the same
elderly neighbors gather each morning can matter far more to a town than an

expensive shopping mall that almost no one ever bothers to visit twice.

Recently, however, third places of every kind have been quietly disappearing. As
more services move online, people order coffee through an app and read alone in
their bedrooms instead of in public libraries. During the pandemic, many of the
small cafés, community centers, and corner shops that had quietly held their
neighborhoods together for decades were forced to close their doors for good, and
the people who relied on them lost not only a convenient service but also a familiar

circle of friendly faces.

The good news is that third places can be rebuilt, often at low cost. Several cities
now keep their libraries open late, turn empty lots into shared gardens, and place
free chairs along quiet streets. These small steps gently invite people to linger rather
than hurry past. The lesson from this research is simple but powerful: belonging
does not happen by accident. It grows in the ordinary places where we choose to

spend our time together.
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Slide Content
Slide 1 Title: 31

Slide 2 What is a “third place”? — a place that is

neither home nor work
Slide 3 Features of a true third place — 32

Slide 4 A problem today — third places are
disappearing

Slide 5 What we can do — 33, because 34

1 Choose the best title for Slide 1. 31

@ How Online Apps Replaced the Coffee Shop @ The History of Libraries Around
the World ® Third Places: Where a Community Comes to Life @ Why People
Work Better at Home Than at School

2 For Slide 3, choose the correct combination of features that the article gives.
32

e Alltiseasy toreach and costs little or nothing.

e B:ltisrunand paid for by the local government.
e C:ltfollows a fixed schedule and a clear purpose.
e D:lts atmosphereis light and playful.

e E:The same people return and become familiar over time.
® A,B,andC®@ A,D,andE® B,C,andD® C,D,andE
I3 Based onthe whole article, the author would most likely agree that 33 .

@ ordinary, everyday places can matter as much as large, expensive ones @ a
community grows stronger as more of its services move online ® athird place
must be modern and spacious to attract visitors @ most people would rather relax

alone than meet other people

4 Choose the best option to complete Slide 5 for 34.



@ online services are now the easiest way to make new friends @ shopping
malls are the most reliable centers of every town 3 spending money on public
spaces is rarely worth the cost @ welcoming, low-cost spaces give people a reason

to stay and connect
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